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Extended abstract

Introduction and Objective: The activity of distributing sesame products has a high risk due to
the lack of complete knowledge of consumers in different regions of the country. One of the
methods of informing about the benefits of the offered products is advertising, which, if
successful, leads to a reduction in the risk of the activity and, as a result, improves the business
related to the distribution of these products in the country. But success in advertising depends
on choosing the type of advertising and information.

Material and Methods: In this research, considering different criteria in prioritizing advertising
tools and using the analytical hierarchy process (AHP) method, advertising criteria, and
advertising tools were ranked.

Results: Based on the results, the criteria of trust building, audience coverage, and the
possibility of product testing were ranked higher than the criteria of cost, advertisement life, and
advertisement effectiveness. Also, broadcast media, person-to-person marketing, and print
media are three tools that have a higher priority according to experts.

Conclusion: Results showed that sales managers and suppliers of sesame products, considering
the quality level of the product should use broadcast media in the field of introducing this
product. Because this work covers a large part of the audience and compared to other
advertising tools therefore, it is more effective. Of course, due to the high cost of broadcast
media, they can use one-to-one marketing tools because it allows the customer to use the
product as a sample test and create a measure of trust in the consumer.

Keywords: Advertising, Analytical Hierarchy Process, Importance coefficient, Sesame
products
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Continued Table 2. Hierarchical selection of the best advertising method among other advertising methods
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1 0.8175 0.2330 0.9716 0.3787 ol olds
Internet advertisement
3.9568 2.4208 1.0830 1.8760 1 ity sladle,
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1.8540 1.2967 0.7016 1 0.5330 _ _ sl gl e
Print media 1 >
o =
33025 1.5868 1 1.6739 0.9232 o % o bbb =B
Face-to-face marketing \% b~
ol laghs g
5971 1 64 7711 . e SRR bl
059 06485 0 0-359 Advertising boards <
1 0.5973 0.3379 0.4973 0.2527 Gl olds
Internet advertisement
4.7627 4.6990 1.9663 5.0016 1 sy el
Broadcast media
0.8858 1.0291 0.4739 1 0.1999 . ) sl sl 2
Print media = 8
2.6660 2.0262 1 21101 0.5085 o & o bl "2
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Internet advertisement

Source: Research finding

Table 3. Determining the final weight of options based on criteria
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0.34 0.41 0.29 0.32 0.16 0.44 0.27 oy el
Broadcast media

0.34 0.26 0.31 0.37 0.50 0.15 0.23 bkl
Print media

0.12 0.10 0.18 0.10 0.14 0.17 0.19 2R % o il
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Table 4. Results of estimating the inconsistency index and the largest eigenvalue
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A max 6.43 5.27 5.27 5.18 5.24 5.26 5.20

L1 0.07 0.06 0.06 0.04 0.06 0.06 0.05
LIL.R. 1.24 0.12 0.12 0.12 0.12 0.12 0.12

Source: Research finding

Oibgh bl sl

dolidiany yo sl3ly odol Cundty (B 5 @l -0 Joio
Table 5. The results of the inconsistency rate obtained for each questionnaire

10 9 8 7 6 5 4 3 2 1
543 543 543 541 541 546 539 547 533 533 Ayras
0.10 0.12 0.12 0.10 0.12 0.08 0.10 0.11 0.08 0.03 Ll
0.15 0.17 0.17 0.15 0.16 0.17 0.15 0.17 0.12 0.08 LI
S5l &5
0.04 0.05 0.04 0.04 0.04 0.05 0.04 0.05 0.03 0.02 inconsistency
rate

Source: Research finding
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